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PRESS NEWSLETTER 

Jose Dominic - A portrait
 

Darmstadt, 18th May 2017 *** In a new series Green Pearls® informs you
on a regular basis about personalities who are pioneers in the field of
sustainability. The second part is dedicated to Jose Dominic, who since 1978
stands up for responsible tourism in India.

–––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––
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The involuntary start in tourism
The story begins in 1954 when Jose Dominic`s father opens a small restaurant,
that was expanded to a 32 bedroom hotel in 1957 and named the Casino Hotel.
Dominic himself was facing a promising career in Bombay, was newly married
and couldn’t imagine following in his father`s footsteps. When his father
became sick, he hesitated but in the end agreed to manage the meanwhile
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established Casino Group. It was supposed to be for two years only, long
enough for one of his brothers to finish his studies and take over. But as is
often the case everything changed in these two years and not only did Dominic
stay but expanded the hotel and the Casino Group continually.

–––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––

Nature is king
In 1987 Prime Minister Rajiv Gandhi sent invitations to various hoteliers to file
an expression of interest for developing the island Bangaram that is located in
front of the coast of Kerala. Dominic took part - mostly just to get to know the
island - and was surprised by the pristine beauty of nature. He convinced the
government with his minimalistic approach: "The more hotel, the less island.
Instead do, what the villagers would do, live as they would." He got the job and
began working on Bangaram: the hotel was built in an indigenous style, fishing
in the lagoon was prohibited and all generated waste was transported back to
the mainland. There was no AC or TV for guests, nor newspaper, room service,
hot water, a swimming pool or fancy food. Above all there was one motto for
Dominic and his employees: not the customer is king, but nature, the land and
the community. 
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–––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––

Respectful interaction with the resources

While Bangaram developed into a more and more asked for travel destination,
Dominic dedicated his time to a new project: the Spice Village in Thekkady in
the south of India. The goal was to open a luxurious hotel that respects and
reflects the architecture and traditions of the population. Therefor the Spice
Village is created like an old mountain village, the hats` thatched-roofs were
made out of elephant grass - a traditional practice that was rarely used
anymore. Dominic and the Casino Group were pioneers on the field of
responsible tourism: before there was no such thing, especially not in the

http://www.greenpearls.n2g30.com/gzsq1d4z-j60i3nmu-i963aioy-9fo
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region of Kerala. Until today Dominic is convinced that this is the fundament
of their success: "Less is more - and it succeeded because of, and not in spite of,
this philosophy", he says with pride. 
 

–––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––

Upcycling & tradition

Over the years more and more resorts were opened by the Casino Group, all of
them honoring the nature, culture and population in their own way. In 1993,
when upcycling was not even close to being a popular term, the Casino Group
used the material from 150 years old and partly destroyed houses to build the
Coconut Lagoon. The Marari Beach Resort with its 16 hats is created like a
fishing village, the thatched-roofs are made out of coconut palms and have to
be traditionally replaced every 15 months. Choosing this kind of roof not only
means keeping up with the tradition but also supporting local craftsmen.

http://www.greenpearls.n2g30.com/gzsq1d4z-j60i3nmu-o4bhuzki-74f
http://www.greenpearls.n2g30.com/gzsq1d4z-j60i3nmu-rxgngtl2-3js
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–––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––

Sustainability bases on respect

With his resorts Dominik helped to enhance the attractiveness of the region
Kerala in the South of India. He continues to count on customers who have a
sense for the nature and culture on-site and respect them. In 2004 the Casino
Group was renamed into CGH Earth, which stands for "Casino Group of
Hotels" but also describes the company`s core values: "Clean, Green and
Healthy". Until today CGH Earth has opened 15 resorts and Jose Dominic is
still on board: as CEO and Managing Director of the group, member in panels
on responsible tourism and founder-member of the Ecotourism Society of

http://www.cghearth.n2g30.com/gzsq1d4z-j60i3nmu-tin5bmpi-o6k
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India. For him responsible tourism is not only one but rather the only option:
"Tourism is about how much we can preserve of our ecology, heritage, culture
and community. I believe responsible tourism is the only option that will
work."

–––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––

The German Green Pearls GmbH with place of business in Darmstadt, Germany unifies international
tourism companies that support environmental protection and demonstrate social commitment. Thereby,
Green Pearls is the first holding company worldwide that consolidates sustainable hotels, destinations
and restaurants in a global data source.

Among the criteria of admission to Green Pearls® Unique Places, are a sustainability plan on
management level, sustainable architecture, comprehensive water, energy saving and waste recovery
measures, the use of seasonal and regional ingredients in the kitchen, as well as a large commitment for
the social balance in each of the vacation regions.

–––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––––

Please click here for matching images in high resolution. For more information on Green Pearls® visit
www.greenpearls.com, Facebook, Twitter, Instagram and Pinterest or the Green Pearls Blog. 

Press Contact:
Green Pearls GmbH

Katja Gutschmidt
Dieburgerstrasse 203

64287 Darmstadt
T: +49 (0) 6151-273 669 11
F: +49 (0) 6151-273 669 19

E: katja.gutschmidt@greenpearls.com
W: www.greenpearls.com

 

Unsuscribe from receiving the newsletter

http://www.dropbox.n2g30.com/gzsq1d4z-j60i3nmu-x7uatn86-tt0
http://www.greenpearls.n2g30.com/gzsq1d4z-j60i3nmu-5erivwvr-171x
http://www.facebook.n2g30.com/gzsq1d4z-j60i3nmu-72xct0zr-ihx
http://twitter.n2g30.com/gzsq1d4z-j60i3nmu-ar4qey47-116s
http://www.instagram.n2g30.com/gzsq1d4z-j60i3nmu-fxlogatf-161d
http://de.pinterest.n2g30.com/gzsq1d4z-j60i3nmu-k496zt7m-1czc
http://greenpearls.n2g30.com/gzsq1d4z-j60i3nmu-mp18wqz6-c67
mailto:katja.gutschmidt@greenpearls.com
mailto:katja.gutschmidt@greenpearls.com
http://www.greenpearls.n2g30.com/gzsq1d4z-j60i3nmu-rxg3xs92-8v1
http://unsubscribe.newsletter2go.n2g30.com/gzsq1d4z-j60i3nmu-tml7pcty-2rw

